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From the Foundation:

At the American Marketing Association Founda-
tion, we believe that we can make a difference
through marketing. Together with the AMA, the
Foundation strives to be an essential resource to non-
profits, helping them achieve greater success through
effective marketing.  The AMA Foundation also
champions and supports excellence in marketing and
nurtures diversity in the marketing profession.

The work of the Foundation would not be possi-
ble without our strong partnership with the AMA.
We continue to work very closely with the AMA,
and we gratefully acknowledge the annual financial
and programmatic support that has such a strong
impact on our work. We’d like to thank the AMA
staff, board, volunteers, and chapter leaders for
helping us energize and grow the field of nonprofit
marketing. 

We are pleased to present our report for the fis-

cal year ending June 30, 2005. During the past six
years, we’ve seen interest in nonprofit marketing
grow by leaps and bounds. We are proud to join
AMA in being a leader in this area with our Non-
profit Marketing Conference in Washington, D.C., a
second Nonprofit Marketing Conference in San
Diego Feb. 20-22, 2006, and expanded resources
such as the Nonprofit Marketing Boot Camp and
the Nonprofit Shared Interest Group (SIG). 

Support for the Foundation from all areas of the
marketing community—from individuals to corpora-
tions to foundations—has increased significantly.
Through our growing financial support from many
individuals and AMA Chapters, as well as corporate
and foundation supporters, the AMA Foundation has
expanded its programs and strengthened its impact
each year. Thank you to each and every one of you
who have helped the Foundation make a difference!

The accomplishments outlined in this report
would not be possible without the guidance and

expertise of our board members as well. This year
we are grateful to announce the addition of several
new board members: Roger Kerin (Harold C. Sim-
mons Distinguished Professor of Marketing, Edwin
L. Cox School of Business, Southern Methodist Uni-
versity), A. Dawn Lesh (Senior Vice President,
McCann Erickson Worldgroup), and Arthur
Shapiro (Partner, A|M Shapiro & Associates).

We remain deeply grateful to our supporters and
look forward to working together in 2006—with
our members, chapters, sponsors, and other gener-
ous donors—to champion the people and ideas that
make a difference through marketing.  

Thomas C. Kinnear
Immediate Past Chair,  AMA Foundation 

Board of Trustees 

Michelle Elster
Chair, AMA Foundation 

Board of Trustees

AMA Collegiate Chapters 
Community Service Grant Winners

Carroll College
Florida A & M
Ithaca College
Lansing Community College
Liberty University
Marquette University
Milliken University
Penn State University
Salisbury University
Salve Regina University
University of Arizona
University of South Florida
University of Wisconsin – Whitewater

AMA Professional Chapters 
Community Service Grant Winners

Atlanta AMA
Connecticut AMA
Detroit AMA
Fairfield AMA
Knoxville AMA
Lincoln AMA
Minnesota AMA
New Orleans AMA
New York Capital Region AMA
Sacramento Valley AMA
San Diego AMA

Robert J. Lavidge
Marketing Research Scholarships

Mark Abdella, Area Cooperative Educational 
Services

Shaun Frecska, Unified Health Solutions
Maria Gomez Bahena, Institute of Real Estate 

Management
Stacey Mattison, The Hyde Collection
Karen Naik, InCharge Education Foundation

Berry-AMA Book Prize Winner
Simply Better by Patrick Barwise and Sean Meehan

Finalists
Accountable Marketing: The Economics of Data 

Driven Marketing by Peter J. Rosenwald
Effective Advertising: Understanding When, How, and 

Why Advertising Works by Gerard J. Tellis 
Marketing and the Bottom Line by Tim Ambler
Purple Cow by Seth Godin

Paul E. Green Award
Sunil Gupta
Donald R. Lehmann
Jennifer Ames Stuart

David K. Hardin 
Memorial Award

Steve Cohen
Bryan Orme

John A. Howard AMA Doctoral Dissertation Award
Olivier Toubia
Uzma Kahn

Thomas C. Kinnear 
Journal of Public Policy & Marketing Award

William L. Wilkie
Elizabeth S. Moore

Sheth Foundation / Journal of Marketing Award
Shelby D. Hunt
Robert Morgan

Louis W. Stern Award
Joseph Alba
John Lynch
Barton Weitz
Chris Janiszewski
Richard Lutz
Alan Sawyer
Stacy Wood

Valuing Diversity Ph.D. Scholarships 
Maura Scott
Keith Wilcox

Nonprofit Travel Grant Scholarships
Michael Merz
John Peloza
Jeff Wang
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LEADERSHIP LEAGUE

American Marketing Association  
International Headquarters

CATALYST CIRCLE

Michael Z. Kay
Thomas C. Kinnear

VISIONARY CIRCLE

Jagdish N. Sheth

STRATEGIST CIRCLE

Kenneth L. Bernhardt
Chuck Connor
George S. Day
David W. Stewart
Barton A. Weitz

CORPORATE CIRCLE

American Express
Anheuser-Busch Companies
DDB Chicago
Greenfield Online
Luth Research
Microsoft
Newman's Own
Porter Novelli
State Farm Insurance Companies

LEADERSHIP CIRCLE

Dave Aaker
Greg M. Allenby
James C. Anderson
Roger L. Bacik
Herbert M. Baum
Neelima M. Bendapudi
Kenneth L. Bernhardt
Leonard L. and Nancy F. Berry
Paul Bloom
Christopher F. Bonney
Katharine Day Bremer
David Brenner
Daryl G. Brewster
Stephen W. Brown
Dipankar Chakravarti
Chuck Connor
Bill Cunningham
Michael Czinkota
Jacqueline M. Dawley
George S. Day
Rohit Deshpande
Lynn DeVon
Dennis L. Dunlap
Michelle A. Elster
Chris and Deborah Everett
O.C. Ferrell
Claes and Anne Fornell
Gary Frazier
Mary Gilly and John Graham
David E. Gordon
Erik Gordon
Terry H. Grapentine
Paul Green
Dhruv Grewal
Frank A. Haas
Colin Hageney
Susan E. Heckler and Christopher P. Puto
Geraldine R. Henderson
Michael Hess
Ron P. Hill
Tonya G. Hinch
Ralph C. Hook
Peter Houlahan
Jeff D. Hunter
Michael Hutt

Michael Z. Kay
John G. Keane
William J. Kehoe
Roger Kerin
Sylvia Keyes
Thomas C. Kinnear
Kurt R. Knapton
V.K. Kumar
Philip Kotler
Robert J. Lavidge
Linda Lee
Donald R. Lehmann
A. Dawn Lesh
Michael Levy
Karol Lobaugh
William B. Locander
Leonard Lodish
Kevin Lonnie
Robert F. Lusch
Roseanne Luth
Charles S. Madden
Greg W. Marshall
Barry Mason
Wayne R. McCullough
John Monoky
Kent Monroe
William Moult
William and Carolyn Neal
Jim Nelems
Townes Lavidge Osborn
A. Dawn Lesh
Kevin Lonnie
Barry Mason
William and Carolyn Neal
Joseph Ottaviani
A Parasuraman
Lou Pelton
Jan Pomerantz
Bill Pride
Frank M. Puglessi
William J. Qualls
Kasturi Rangan
Tanniru R. Rao
Bonnie B. Reece
David Reibstein
Debra J. Ringold
H. Paul Root
Connie Ruben
Adrian B. Ryans
John K. Ryans Jr.
Marianne Schafer
Diane H. Schmalensee
Arthur H. Shapiro
Jagdish N. Sheth
J. Walker Smith
Harold M. Spielman
Louis W. and Rhona L. Stern
David W. Stewart
Linda E. Swayne
Vern Terpstra
Hans Thorelli
Alice Tybout and Brian Sternthal
Glen L. Urban
Jack Weekes
Barton A. Weitz
Jerome D. Williams
Jerry Y. Wind
Valarie Zeithaml

LEADERSHIP PARTNERS

St. Louis AMA
Marketing Science Institute
New York AMA Communications Services

CHAPTER HONOR ROLL

Atlanta AMA
Austin AMA

Houston AMA
Knoxville AMA
Lincoln AMA
Pittsburgh AMA
San Diego AMA
Southwest Oregon AMA

FRIENDS

Achenbaum Bogda Associates
Sarah E. Aguirre
Ibrahim Y. Al-Malik
Colorado AMA
Mehmet Y. Atis
Jamie Baker-Prewitt
Maria-lynn K. Bartlette
Michele Bedard
Frederick J. Bendana
Ken Bendrick
Matthew Black
Parker B. Blackwell
James A. Blakeslee
Raymond R. Bogaert
Ashley S. Bond
Betsy L. Borrow
Nenad Brkic
Ryan S. Brotman
Kenneth R. Byrne
Dimitris A. Cambis
Trevor D. Carr
Cynthia K. Casey
Kirk Chartier
Russell L. Chrysler
Nancy J. Church
Thomas B. Clarkson
Kim P. Corfman
Trevor V. De Jaray
Dave A. Deger
David C. Del Toro
Swarna Desai
Robin Diamond
David C. Disher
Kevin W. Donnellon
Adesanya A. Dosumu
Beverly Dracos
Guy Dunn
Yancy D. Edwards
Rebecca L. Elliott
Ihab A. El-Qirem
Alfonso Escobar
Paula A. Euse
Judy Falstrom
William E. Fillner
Aluko Folorunso
John B. Ford
Eric F. Fournier
Adam J. Fugate
Brad J. Gleeson
Peter N. Golder
Jonathan R. Goldman
Laurie S. Gottlieb
Richard M. Grady
Terry L. Gray
Nancy S. Grimmer
Jessica L. Haese
Les R. Hall
Sandra L. Hamilton
Peggy S. Harmann
Bridget C. Harper
James R. Hartle
Sue Hay
Lois J. Hinkle Coleman
Do Hoa
Alita R. Holly
Laura I. Holman
Partha Jha
Belynda Johnson
Greg Jones
Pam Kahl

Ann Kaser
Steve F. Kelsey
Kimberly A. Kemp
Chris L. Knudsen
Thomas Kostrzewa
Marvin G. Kramer
John P. Kreiss
Baragur V. Krishnamurthy
Louise Kroot-Haukka
William E. Lipner
Thomas MacManus
Steven C. Magnino
Carl I. Malinowski
Gregory M. Marks
Dave Martin
Charlie B. Millar
Mostafa A. Mostafa
Suzanne Z. Mueller
Yukio Nasu
Michelle J. Nippes
Masayoshi Nishiyama
Stephanie J. Ockenfels
Thomas S. Paczkowski
Giavanna M. Palazzolo
Richard B. Paschal
Sherry L. Patchan
Lia Patricio
Stephen M. Pearce
Jack A. Perry
Inna Poddubnaya
Jami Pulley
Charles L. Quenette
Ram N. Ramachandran
Sandra Reynolds
Ken J. Ricard
Michael E. Robbins
Anita H. Robinson
Lisa A. Robinson
David N. Rogers
Greg Roper
Adelfo Roque
Shaan H. Rotolo
Mark Royerre
Carol Z. Shea
Janice T. Shimokubo
Peter J. Shoobridge
Michael J. Silverstein
Joseph Sisto
Denise T. Smart
Jocelyn Smith
Mitchell D. Smith
Peter P. Speliopoulos
Rebecca S. Stegeman
Sybil F. Stershic
Sherry Strawson-Bentley
Rodney L. Stump
Diane M. Surette
Vincent Talbert
Masao Tanaka
Sherri L. Thomas
Jeffrey D. Torkelson
Brian Tsuchiya
Dvorah Waldman
Bruce J. Walker
Vernon W. Wanner
Hidefumi Watanabe
Yoshiaki Watanabe
Monie Wheatcroft

RESTRICTED GRANTS

LAMP Foundation
Sheth Foundation

IN-KIND GIFTS

Porter Novelli
T.G. Madison Advertising 
WordOne

ENDOWMENT GIFTS

Valuing Diversity Fund
Linda S. Coley
Dennis L. Dunlap
Michelle A. Elster
Michael Z. Kay
Robert J. Lavidge
Roseanne Luth
Charles S. Madden
William D. Neal
Constance E. Porter
Thaddeus H. Spratlen
Gail A. Taylor
University of Texas at Austin
Jerome D. Williams

CUMULATIVE GIFTS

$500,000 and above

American Marketing Association 
International Headquarters

Sheth Foundation

$100,000 - $500,000

Anonymous
Thomas C. Kinnear
E. G. Chingos

$50,000 - $100,000

Anheuser-Busch Companies
Leonard L. and Nancy F. Berry
Jagdish N. Sheth

$10,000 - $50,000

American Express
Kenneth L. Bernhardt
Brazos Higher Education 

Service Corporation
Barbara Everitt Bryant
The Coca-Cola Company
Elrick & Lavidge Market Research
Estate of George H. Brown
Richard A. Hammill
The Home Depot
Michael Z. Kay
Knoxville AMA
Philip Kotler
LAMP Foundation
Robert J. Lavidge
Donald R. Lehmann
Newman's Own
State Farm Insurance Companies
Louis W. and Rhona L. Stern
David W. Stewart
Barton A. Weitz
Jerry Y. Wind

HERITAGE SOCIETY

Kenneth L. Bernhardt
Katharine Day Bremer
David Brenner
George Hay Brown*
Barbara Everitt Bryant
Lawrence Crosby
Chris and Deborah Everett
Robert J. Lavidge
Robert F. Lusch
Jerome D. Williams

*Deceased
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